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SPORTs & MEDIA
fall semester
B E H I N D  T H E  S C E N E S  O F  S P O R T S  M E D I A

Program Available for students in 1st & 2nd Year of bachelor’s degree or equivalent

1 2  w e e k s  c l a s s  :  F R O M  S E P T E M B E R  2 6 t h ,  T O  D E C E M B E R  1 6 t h

 5 courses = 30 ECTS credits 

 180 contact hours

 Site visits, conferences, project implementations

 Included « French as a Foreign Language » (FLE) courses
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o b j e c t i v e s

P r o f e s s i o n a l  m e e t i n g s

 Understanding the issues at stake in the sports sector in France (Olympic Games, team sports, competitions, etc.)
 Knowing how to take into account intercultural aspects in communication and, in particular, 

in the profession of journalism.
 Learning the techniques of investigation and writing in order to design a "paper“

 Creating audiovisual and web content from an editorial line
 Developing a content strategy for a brand, based on marketing analysis

c o u r s e s

C R O S S  C U LT U R A L  M A N A G E M E N T
 �Intercultural issues in journalism
 �Life & Times of a foreign correspondent

S P O R T S  E C O N O M Y 
&  M E D I A  E N V I R O N M E N T

S P O R T  M A R K E T I N G 
&  B U S I N E S S  E V E N T S

 �Social Media & Community Management
 �Brand Content

A U D I O - V I S U A L  C O N T E N T  C R E A T I O N
 Producing a televised news program
 Preparing, shooting and editing a film

C O M M U N I C A T I O N  T O O L S 
 French as a Foreign Language (FLE)
 Publishing softwares

GOLF TROPHY
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_ I S C P A  P a r i s
G R O U P E  I G S  -  P A R I S  C A M P U S   1 2 ,  r u e  A l e x a n d r e  P a r o d i  -  7 5 0 1 0  P A R I S  -  F R A N C E

T é l .  : + 3 3  ( 0 ) 1  8 0  9 7  6 5  8 0   E I S C P A P A R I S @ g r o u p e - i g s . f r

i s c p a p a r i s   www.iscpa-ecoles.com


